
Can we work together?

Let’s partner for a future without animal testing

NO ANIMAL TESTING





UNILEVER’s POSITION ON ANIMAL TESTING 

Every Unilever product must be safe for 
people and our environment

Animal testing is not needed to assess 
ingredient & product safety – there are 
a wide range of non-animal 
alternatives grounded in modern 
science and new technology

What we believe How we do it

40+ years of developing 
non-animal safety 
science

70+ collaborations

600+ publications



Consumers #1 ask of global consumer products companies

CONSUMER PERSPECTIVE ON ANIMAL TESTING 



OTHER STAKEHOLDER VIEWS ON ANIMAL TESTING 

Investors

NGOs

Retailers



NO ANIMAL TESTING EMBEDDED IN OUR BUSINESS STRATEGY



PARTNERSHIPS

INNOVATION

ADVOCACYBRANDS
Partnerships

We work with leading animal protection NGOs & other companies to 

ensure we Use Science Not Animals & animal testing is a last resort

Innovation

Unilever uses leading edge science and technology to assure ingredient 

& product safety for consumers, workers & environment

Advocacy

We are engaging with others on transformational changes in how  

chemical safety is assessed, to close the gap between regulatory testing 
and modern safety science

Brands

Our brands build consumer relevance & trust with their global 

commitment to no animal testing

UNILEVER’s APPROACH
Science-based Safety, Claims & Advocacy 
working with others to end animal testing of ingredients used in consumer products 



SHARING OUR POSITIONS, COLLABORATING FOR CHANGE 



WORKING WITH GLOBAL ANIMAL PROTECTION ORGANISATIONS 
–PETA and HUMANE SOCIETY INTERNATIONAL (HSI)

PETA Approval is a way of assuring 
consumers that our Brands do not, 

and will not, test on animals 
anywhere in the world  



UNILEVER & BRAND REQUIREMENTS TO COMPLY WITH PETA

Our relationship with PETA is built on credibility 
and trust and it is absolutely essential that this 
is maintained through our integrity and 
transparency in all the decisions and actions we 
take

Our consumers expect where there is a PETA 
logo there has not been any animal testing – we 
must ensure this is the case end-to-end in our 
supply chain

Annual reporting to maintain our certification:

development, application & promotion of non-animal methods

work with authorities who still demand animal testing to facilitate 
regulatory change

any animal tests conducted & what has been done to avoid them



PETA-APPROVED BRANDS – APPROACH & REQUIREMENTS



THE DOVE STORY
In 2018, Dove announced it had been approved by PETA – the first big beauty brand owned by a multinational 

company to achieve this



THE BRAND PERSPECTIVE
We now have >25 brands which comply with the criteria set out 
in PETA’s Global Beauty Without Bunnies Programme

October 2018
started with Dove

Today
Over 25 Unilever 

brands

https://www.peta.org/living/personal-care-fashion/beauty-without-bunnies/


CHIEF PROCUREMENT OFFICER LETTER TO ALL SUPPLY 
PARTNERS ON COMPLYING WITH OUR POSITION – JUNE 
2021 & AUGUST 2022









CLOSING THE SCIENCE - REGULATORY USE GAP

2021 2022

Time to re-think & modernise our approach

The science is here we should be using it

2023



ENDING ANIMAL TESTING FOR OUR BRANDS

Existing materials

Advocacy to stop new AT on existing

ingredients → change EU policy & 

regulations

Understand & align with Unilever NAT 

policy & standards

Collaborate in consortia to avoid AT 

join in key multi-stakeholder Science & 

Advocacy activities, e.g. AFSA, EPAA

We share our NGRA capabilities & 

facilitate your involvement in our 

relevant networks

New materials

Innovation to develop new ingredients without AT 
→ collaborative partnerships

Partner with us to try to avoid new AT; discuss with us 
before initiating AT

Share / co-develop NAT capability & safety 
strategies needed for specific ingredients

Engage with regulators on acceptance of NexGen 
safety science & assessments

Join in key multi-stakeholder Science & Advocacy 
activities



BEING PART OF THE CHANGE

Developing and implementing non-animal approaches

Working with NGOs, Trade Associations, Government
Organisations and Academia to share progress on new science 

Publicly challenging unnecessary animal testing

European Industry
working with the 

European Commission

Industry working
with the 

Humane Society

The voice of the European
Chemical Industry

Working with academic, 
governmental and industry 

to provide scientific solutions

Cosmetics manufacturers and 
suppliers, industry 

associations, and animal
protection organizations



USEFUL LINKS

• Alternatives to animal testing | Unilever

• Unilever’s position on alternative approaches to 
animal testing

• Supporting a future global ban on animal testing for 
cosmetics | Unilever

• Safety & Environmental Sciences | Unilever

https://www.unilever.com/planet-and-society/responsible-business/alternatives-to-animal-testing/
https://www.unilever.com/files/d18d7f1e-0cbc-426d-8dea-45a0a35fa10a/alternative_approaches_to_animal_testing.pdf
https://www.unilever.com/news/news-search/2022/supporting-a-future-global-ban-on-animal-testing-for-cosmetics/
https://seac.unilever.com/
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