European Green Deal: Some perspectives from a

Consumer Goods company

The European Green Deal (Chemicals Strategy) Special Session, SETAC Europe Conference, 3" May 2021.

lan Malcomber, Safety & Environmental Assurance Centre, Unilever
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Who is Unilever?

Global Consumer Goods company making many of the worlds favourite Home Care,
Beauty & Personal Care and Foods & Refreshment brands

WALL'S

i

?‘:
S

S

c



What people tell us that they care about

Countless studies showing continued growth in public environmental consciousness

Top 5 Global Issues

Top Concern Globally

Climate change, Plastic Waste and Water
20% - are top 3 concerns globally
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MOST CONSUMERS OPPOSE ANIMAL TESTING
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CONSUMERS EXPECT BRANDS TO ACT

Percent of customers who are belief-driven buyers [ e R

They expect companies to take action _

Brand Democracy

Boliot-drivan buyers:

51 - choose
- swilch

| believe brands can be a + avoid
powerful force for change. - baycolt

& brand based on s
| expect them to represent me stand on societal issuss

and solve societal problems.

My wallet is my vote.

2017 2018 2019

Edelman Trust Barometer 2020 >
Improve the Improve people’s health, Tontribute to arairer,
health of the planet confidence and wellbeing more socially inclusive world

Tackling €1 billion annual sales from
o y i lant-based meat and da
Climate , : b, by ool Julia Fentem @juliafentem - 9 Apr

@Unilever and @HSIGlobal initiated a collaborative programme in October
2018 to share our non-animal safety science with others so that any animal
testing can be avoided for cosmetics globally #UseScienceNotAnimals
#AnimalFreeSafetyAssessment

& Alan Jope & @alanjope - 2 Dec 2020
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and our @PETA approved brands. #UseScienceNotAnimals
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i Unilever delivers enhanced ingredients transparency for its
LG L2 home, beauty and personal care products _

promote human rights and
*ntation of the UN Guiding Principles

ﬁ and ensure com pl ance with our Responsible Sourcing Policy
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We strongly support common themes in EGD....

Preserving Europe’s
natural capital
Sustainable Transport / \
(\5\“‘
EUROPEAN
Achieving Climate
Neutrality

Clean, Reliable and
Affordable energy

The transformation of

GREEN DEAL

Transition to a
Circular Economy
A zero pollution Europe

agriculture and rural areas

Towards a modernised and
simplified CAP
i ing the t it Leave no one behind
inancing the transition Uust Transition)

Green Deal headline initiatives

European Green Deal

Climate neutrality by 2050

A new industrial policy based on a clean and @9
circular economy

@) A Chemicals Strategy for Sustainability, pursuing a
zero-pollution ambition for a toxic-free environment

A decarbonised and digitalised energy system
with smart and clean transport infrastructure

@ Restoring ecosystems and ensuring healthy food
systems

Financing the whole transition

....although some challenges and opportunities remain

Adapted from w | (:



1. Next Generation Safety Science: Safety by design approaches must be based on

the latest science in Non-animal approaches

Next Generation Risk Assessment (NGRA)

ECJ ruling 2021 - companies
& EU COMM must ensure
that any animal testing is

done as a last resort
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6. MOA KYPOTHESIS GENERATION
(WIDGHT OF EVIDUNCE BASED ON AVARABLE T0OLS)

Potential use of animals to meet k . W iy | | Somspasmessonse
existing ECHA substance evaluations* 4 B -

Safety 4.4 §freen
*Information requested from ~430 substances being evaluated in 2020
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approaches over last 20 yrs

¢ Y Biological readouts assoiated with ant-prolferative and tissue remodelling acthities
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‘ Toxicol Sci (2020), 176, 11-33
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QO 2. Next Generation Safety Science: Safety by design approaches must be based on
'c the latest Exposure science
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3. Chemical evaluation should be based on the highest scientific integrity
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Governance
Transparency

Multi Stakeholder Science
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Summary

e Strong Unilever support for the European Green Deal with themes strongly aligned

with what our consumers care about and where we are taking action
* However, there remains significant challenges on its implementation

* Under the Chemical Strategy we call for:

e Use of Next Generation Safety Science, especially in non-animal approaches

to identify chemical hazard and latest Exposure Science

* A strong role for multi stakeholder science in setting approaches and

conducting safety assessment chemicals
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Thanks

To session organisers for inviting me to talk

To my colleagues who have given input to this presentation:

Elin Barrett, Julia Fentem, Geoff Hodges, John Kilgallon, Henry King, Roger van Egmond,
Carl Westmoreland.
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